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RESUMEN DE HALLAZGOS

En promedio, de 28 paises Mayor en:
35% anda en bicicleta al menos una vez a la India 670/>
semana
- . . '}
12% va en bicicleta al trabajo Netherlands 30%
27@ anda en bicicleta para hacer ejercicio Poland 19
iliza la bicicleta ma lquier otro
14'(% utiliza la bicicleta mas que cualquier ot Netherlands

medio de transporte en una distancia de 2 km

dice que las nuevas carreteras e
649 infraestructuras de su zona deberian dar Peru
prioridad a las bicicletas sobre los automoviles

G wG

529 dice que ir en bicicleta de un lugar a otro en su . : 09
. ) Chile/Colombia
zona es demasiado peligroso
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% DE ADULTOS QUE UTILIZAN LA BICICLETA AL MENOS UNA
VEZ A LA SEMANA .
DE43% SE35% PL 44%

NL 65%
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Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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% DE ADULTOS QUE UTILIZAN LA BICICLETA COMO SU PRINCIPAL
MEDIO DE TRANSPORTE PARA UNA DISTANCIA DE 2 KILOMETROS

NO 9%
DE 21% SE 19% PL 18%

NL 45%
BE 20%
CA 4% GB 6%
FR 10%

ES 6%

o

o .
US 6% {.J P 27%
IT 13% HU 18% R 10%

MX 11% TR 9%

SA7% IN21%

CO 16% MY 8%

PE 13% BR 10%
(o]

AU 6%

CL 12%
° AR 13% ZA 6%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of e
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urbal
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ENTRE MAS SEGURAS SE SIENTEN LAS PERSONAS, MAS
UTILIZAN LA BICICLETA

50%
45% eNetherlands
40%
% utilizan
labicicleta "
® China
Como 20%
medio de
® Japan
transporte 25%
principal e Germany o India
en una 20% ® Sweden o Hungary ®Belgium
distancia ® Poland Global ® Colombia
15% Countrye Argentina
de 2 km Average Italy ® g. .P.erléc_h”e
Lo Soyth Korea France,. o : Mexico
® Norway _ ~ Turkey ® Brazn. Malaysia
LATJI%%%“S;EB:%S .South Africa ® Spain ® Saudi Arabia
5% Canada @ %reat Britain R2 = 0,4309

0%
10% 20% 30% 40% 50% 60% 70%

% estan de acuerdo en que "ir en bicicleta de un lugar a otro en mi zona es demasiado peligroso”

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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USO DE BICICLETA

P. Seleccione todas las afirmaciones que se apliquen a usted a continuacion.

Promedio de 28 paises

Sé andar en bicicleta 63%

Tengo una bicicleta que puedo

42%
usar personalmente

Ando en bicicleta para hacer ejercicio 28%

No tengo acceso a un automovil

O,
gue pueda usar 16%

12%

Uso una bicicleta para ir a mi
lugar de trabajo o estudios

Uso sistemas publicos de
bicicletas compartidas (alquiler
de bicicletas a corto plazo)

8%

Base: 20, 507 online adults across 28 countries

Mayor en:

Poland (83%), Hungary/Sweden (77%)

Netherlands (72%), Poland (69%), Sweden (68%)

Poland (61%), China/India (45%)

Argentina/Turkey (25%), Brazil/Mexico/Peru (23%)

Netherlands (30%), China/India (22%)

China (38%), India (19%), South Korea/Turkey (15%)

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Menor en:

Saudi Arabia (36%)
South Africa (20%)
Brazil (17%)

Italy (6%)

Canada (4%)

Hungary (2%)



“SE ANDAR EN BICICLETA”

Global Country Average
Poland
Sweden
Hungary
United States
South Korea
Argentina
Canada
Turkey

Japan
Mexico

Netherlands
China

Spain
Russia

Chile

63%

69%
69%

- 68%
e 67%
e 67%
e 66%
. 65%
Norway I 65%
. 64%
e 63%
e 63%
e 63%
e 62%

83%
77%
77%

Global Country Average

Género Masculino

Femenino

Bajo 35
35a49
50a74

Edad

Rural

Ciudad pequefa
Ciudad mediana
Suburbios de una ciudad grande
Ciudad grande

Habitat

I 63%

I 66%
I 60%

I e1%
I 3%
I 65%

I——— 64%
I 63%
I 64%
I 63%
I 62%

South Africa I 62%

Germany I G 1% Ingreso del hogar Bajo 55%

Colombia G 61% Medio 63%
France I 61% Alto 68%

Australia I 59%

R ————— Nivel educativo Bajo I 5O%
Belgium I 58% Medio [N 63%

Italy I 57%

India
Great Britain
Peru
Saudi Arabia

I 56%
I 55%
I 55%
——— 36%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

Alto

Empleo
Empleado

Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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I 5%

63%
S 59%




“TENGO UNA BICICLETA QUE PUEDO USAR PERSONALMENTE”

Global Country Average
Netherlands
Poland
Sweden
Germany
Hungary
Norway

Italy
Belgium
France
Japan

India

China

Spain
Argentina
Chile

Turkey
United States
Colombia
Canada
Peru

South Korea
Mexico
Malaysia
Great Britain
Australia
Brazil

Saudi Arabia
South Africa

42%

55%
54%

T 52%
T 49%

—— 48%
I 4%
T 47%
———— 46%
I 42%
I 39%
I 3%
——— 38%
——— 38%
—— 3%
I 36%
I 36%
I 35%
——— 33%
——— 33%
I 30%
—— 28%
I 28%
I 26%
—— 23%

I 20%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

72%
69%
68%

Global Country Average

, Masculino
Género

Femenino

Baio 35
Edad 35a49
50a74

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Bajo
Medio
Alto

Ingreso del hogar

Bajo
Nivel educativo Medio

Alto

Empleo Empleado

Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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42%

46%
38%

P 40%
——— 3%
——— 2%

I 4%
I 44%
I 43%
A—— 39%
—— 39%

31%
40%
49%

. 35%
I 42%
I 45%

44%
46%




“ANDO EN BICICLETA PARA HACER EJERCICIO”

Global Country Average
Poland
China

India
Colombia
South Korea
Malaysia
Chile
Hungary
Turkey
United States
Germany
Argentina
Spain
France

Italy

Peru

South Africa
Japan
Mexico
Sweden
Canada
Saudi Arabia
Belgium
Netherlands
Norway
Great Britain
Australia
Brazil

28%

45%
45%

——— 33%
I 31%
I 31%
——— 29%
I——— 29%
I 29%
I 2%
—— 28%
—— 27%
I 27%
I 26%
P 26%
I 24%
— 24%
P 23%
I 23%
I 23%
I 23%
I 22%
A 21%
I 20%
I 20%
I 19%
I 18%
P 17%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

61%

Global Country Average

, Masculino
Género

Femenino

Baio 35
Edad 35a49
50a74

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Bajo
Medio
Alto

Ingreso del hogar

Bajo
Nivel educativo Medio
Alto

Empleo Empleado

Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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28%

32%
I 23%

I—— 29%
P—— 29%
I 25%

I 26%
I 25%
— 27%
—— 26%
I 31%

20%
25%

35%

. 2 1%
I 26%
I 33%

31%

38%




"‘NO TENGO ACCESO A UN AUTOMOVIL QUE PUEDA USAR”

Global Country Average
Turkey
Argentina
Brazil
Mexico

Peru
Sweden
Japan
South Korea
Colombia
Chile
Germany
Hungary
Netherlands
South Africa
India

Great Britain
Belgium
Canada
China
Poland
Malaysia
Saudi Arabia
Australia
France
Norway
Spain
United States
Italy

16%

25%
25%
23%
23%
23%
T 22%
I 22%
I 22%
T 21%
T 20%
I 18%
I 17%
I 7%
I 16%
I 15%
I 15%
I 15%
——— 13%
—— 13%
— 13%
—— 2%
—— 11

——— 1%

I 10%

—— 9%

— 9%

I %

6%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

Global Country Average 16%

Masculino

16%
Femenino G 17%

Género

Bal0 35— 21%
Edad 35 a0 NN 15%
S0a74  p——— 12%

Rural I 11%

Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Bajo
Medio
Alto

Ingreso del hogar

Bajo
Medio
Alto

Nivel educativo

Empleo Empleado

Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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e 16%
I 7%
I 16%
I 18%

24%
17%
12%

I 20%
I 17%
I 13%

14%
13%




“USO UNA BICICLETA PARA IR A MI LUGAR DE TRABAJO O ESTUDIOS”

Global Country Average

I 12%

Global Country Average [N 12%

Netherlands I 30%

India I 22% Masculino

China I 2% Género - IO . 1 4%

|

Sweden I 20% emenino 10%
Colombia GG 17% -

Poland G 1 7% Cda S I— 15%
Hungary I 16% A I 12%
Argentina I 16% S0a74 N 8%

Germany GG 15%
Chile GG 13% Rural I 10%
Japan IS 12% Ciudad pequefia NG 12%
Habitat . .
; lp_er“ — 12;%’ Ciudad mediana N 13%
I . .
elgium 12% Suburbios de una ciudad grande NN 10%
Norway NN 11% 9
o 0% Ciudad grande I 3%

Spain NN 10% :

Turkey I 9% Ingreso del hogar o 11%

Mexico I 9% edio 12%

France N 9% Alto 13%

Brazil NN 8%

Saudi Arabia NS 5% . . Bao D 9%

South Korea N 7% Nivel educativo Medio e 129
Malaysia NS 6% Ao I 13%
Australia [ 6%

Great Britain [N 5% Empleado

. Empleo 14%

United States N 5% Empleador/empresario 17%

South Africa I 5%

Canada I 4%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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“USO SISTEMAS PUBLICOS DE BICICLETAS COMPARTIDAS”

Global Country Average
China

India

South Korea
Turkey
Saudi Arabia
Poland
Brazil
Colombia
Malaysia
Italy

Spain
Germany
Chile
Argentina
Peru

Mexico
France
Great Britain
Sweden
Norway
Australia
Netherlands
Belgium
United States
Canada
Japan

South Africa
Hungary

I 3%

15%
I 15%
I 12%
I 10%
I 10%
I 10%
A
8%
I 8%
7%
7%
7%
6%
6%

P 5%
5%

. 5%

4%

N 4%

N 4%

. 3%

3%

3%

N 3%

3%

B 2%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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19%

38%

Global Country Average 8%

Masculino

Femenino G 7%

Género 9%

B0 3 S 12%
Edad 35a49 P 8%
0274 mm— 4%

Rural

Ciudad pequefia

Ciudad mediana

Suburbios de una ciudad grande

Habitat

Ciudad grande

Bajo
Medio
Alto

Ingreso del hogar

Bajo
Nivel educativo Medio
Alto

Empleo Empleado

Empleador/empresario

s 5%

. 6%
P 7%
P 7%
P 12%

7%
7%
1%
I 5%
I 7%

I 12%

10%
16%




FRECUENCIA DE USO DE BICICLETA

Al menos una vez a la semana

P. ¢ Con qué frecuencia anda en bicicleta?

Promedio de 28 paises

Todos o
casi todos
. los dias
15%
Nunca
28%
Una o dos
veces por
semana
20%

Con menos
frecuencia O dos
26% veces al
mes
11%

o

Base: 20, 507 online adults across 28 countries

Global Country Average NN 35%
India

China
Netherlands
Poland
Germany
Saudi Arabia
Colombia
Peru

Italy

Japan
Turkey
Sweden
Argentina
Hungary
Malaysia
France

Spain
Belgium
Mexico

Chile

South Africa
Brazil

South Korea
Norway
United States
Australia
Great Britain
Canada

67%
66%
65%

—— 44%
—— 43%
I 40%
—— 37%
I 37%
I 37%
I 36%
P 36%
I 35%
I 35%
I 35%
—— 32%
I 30%
I 30%
P 29%
I 29%
I 29%
e 2%
I 28%
I 27%
I 25%
I 25%
I 22%
P 19%

. 16%

Al menos una vez a la semana

Global Country Average I 35%

Género Masculino | N 40%
Edad Baio 35 [N 38%
a 35249 N 36%
50a74 N 30%
Rural I 32%
Habitat Clludad Dequ.ena [ 33%
Ciudad mediana N 34%
Suburbios de una ciudad grande | 33%
Ciudad grande [N 39%
Ingreso del hogar Bajo 28%
Medio 349
Alto . 41%
Bajo
Nivel educativo 19 o— 8%
Medio | 34%
Alto I 40%
Empleo
Empleado A41%

Empleador/empresario

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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55%




MODO PRINCIPAL PARA UNA DISTANCIA DE 2KM/1MILLA

P ¢Qué medio transporte usa con mayor frecuencia para distancias cortas de alrededor de 2km en su barrio?

Promedio de 28 paises  Mayor en:

Caminar _ 37% Great Britain (65%), Spain (55%), Turkey (49%)
Auto propio _ 25% USA (47%), Canada (43%), Malaysia (41%)
Bicicleta - 14% Netherlands (45%), China (33%), Japan (27%)
Transporte publico - 12% Peru (32%), Argentina (27%), Chile (24%)
Motocicleta o ciclomotor . 4% Malaysia (24%), India (19%), Colombia (9%)
Taxi o vehiculo compartido I 3% South Africa (11%), Saudi Arabia (8%), Peru (7%)
Com:li(;\;?é?rllteri?;gloertt: g l;l(:):lci)(;(:e-l; I 3% China (9%), India/South Korea (6%)

Scooter eléctrico |1%

Otro I 2%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Menor en:

Malaysia (13%)

Peru (9%)

Canada (4%)

USA (3%)

Canada/South Korea (0%)

Belgium/Poland (0%)

Multiple (1%)




BICICLETA COMO MODO PRINCIPAL PARA DISTANCIA DE 2KM

P ¢Qué medio de transporte usa con mayor frecuencia para distancias cortas de alrededor de 2km en su barrio? % Bicicleta

Global Country Average |GGG 14%

Global Country Average
Netherlands
China

Japan
Germany
India
Belgium
Sweden
Hungary
Poland
Colombia
Italy
Argentina
Peru

Chile
Mexico
Brazil

France
South Korea
Turkey
Norway
Malaysia
Saudi Arabia
South Africa
Spain
United States
Great Britain
Australia
Canada

14%

——— 21%
—— 21%
—— 20%
——— 19%
—— 1%
—— 1%
I 16%
I 13%
I 13%
I 13%
P 12%
1%
I 10%
I 10%
I 10%
9%
9%
8%

7%

6%

. 6%

6%

N 6%

N 6%

4%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

27%

33%

45%

I 16%

I 12%

I 15%
I 1s%
I 3%

Rural [ 15%

Género Masculino
Femenino

Edad Baio 35

a 35249
50a74

Habitat Ciudad pequefa

Ciudad mediana
Suburbios de una ciudad grande

Ciudad grande

Ingreso del hogar Bajo
Medio

Alto

. . Bajo
Nivel educativo

I 15%
I 15%
I 2%

——— 14%

13%
13%

16%

. 14%

Medio 19

Alto

Empleo

Empleado
Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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I 15%

16%




Comb.

MODO PRINCIPAL PARA DISTANCIA DE 2KM Treneponte

Taxi o alquiler de
Transporte Motocicletao  vehiculo bicicleta o Scooter

Caminar Auto propio Bicicleta Pablico ciclomotor compartido scooter eléctrico Otro

Global Country Average 25% 14% 12% 4% 3% 3% 1% 2%

Argentina 28% 18% 13% 27% 8% 2% 2% 0% 2%

Australia 36% 40% 6% 7% 2% 3% 2% 1% 4%

; . Belgium 38% 27% 20% 11% 1% 0% 1% 1% 2%

P ¢Queé medlo de' transporte usa con mayor Brazil 39% 20% 10% 14% 6% 50 204 1% 206

frecuencia para distancias cgrtas de Canada 38% 43% 1% 7% 0% 1% 1% 1% 5%

alrededor de 2km en su barrio Chile 28% 23% 12% 24% 2% 5% 2% 1% 2%

China 24% 13% 33% 12% 4% 4% 9% 1% 1%

Colombia 38% 11% 16% 17% 9% 4% 4% 0% 1%

France 47% 27% 10% 8% 2% 1% 2% 2% 3%

Germany 33% 31% 21% 7% 2% 1% 2% 2% 1%

Great Britain Ies% | 16% 6% 5% 1% 2% 2% 2% 2%

Hungary 38% 23% 18% 11% 1% 1% 5% 1% 1%

India 22% 11% 21% 11% 19% 5% 6% 3% 2%

Italy 42% 29% 13% 6% 3% 1% 2% 2% 2%

Japan 29% 33% 27% 6% 2% 1% 1% 1% 1%

Malaysia 13% 41% 8% 6% 24% 4% 1% 2% 2%

Mexico 36% 16% 11% 22% 5% 6% 2% 0% 1%

Netherlands 26% 20% 45% 3% 2% 1% 1% 0% 2%

Norway 44% 32% 9% 6% 1% 1% 4% 2% 1%

Peru 29% 9% 13% 32% 5% 7% 3% 1% 2%

Poland 35% 23% 18% 16% 1% 0% 3% 2% 2%

Base: 20, 507 online adults across 28 countries Saudi Arabia 30% 31% % 6% 3% 8% 6% 3% %

The “Global Country Average” reflects the average result for all the South Africa 38% 30% 6% 10% 1% 11% 1% 1% 3%

countries and markets where the survey was conducted. It has not been

adjusted to the population size of each country or market and is not South Korea 47% 13% 10% 21% 0% 1% 6% 1% 1%
intended to suggest a total result. )

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Spain 55% 18% 6% 12% 2% 1% 2% 2% 1%

Sdtcatea andor more affient han the general popuiaton. Sweden 43% 26% 19% 7% 1% 1% 1% 1% 2%

Turkey 49% 18% 9% 13% 1% 2% 5% 1% 1%

United States 34% 47% 6% 3% 1% 1% 1% 1% 6%
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MODO PRINCIPAL PARA DISTANCIA DE 2KM Comb.

Transporte
publico +
Taxi o alquiler de
Transporte Motocicleta vehiculo bicicletao Scooter
P ¢ Qué medio de transporte usa con mayor Caminar  Auto propio  Bicicleta Publico o ciclomotor compartido scooter eléctrico Otro
frecuencia para distancias cortas de i\llzk::;goun”y - 25% 14% 12% 4% 3% 3% 1% 2%
alrededor de 2km en su barrio
Género Masculino 25% 16% 10% 5% 3% 3% 2% 2%
Femenino 25% 12% 13% 3% 3% 3% 1% 2%
Promedio de 28 paises Bajo 35 19% 15% 15% 5% 4% 4% 2% 3%
Edad 35 .49 26% 15% 11% 4% 3% 3% 1% 2%
50 a 74 13% 9% 2% 2% 1% 0% 2%
o Rural 15% 6% 4% 1% 2% 1% 3%
Habitat Ciudad pequefia 15% 10% 4% 2% 2% 1% 2%
Ciudad mediana 15% 12% 5% 3% 3% 2% 2%
Suburbios de una ciudad grande 12% 11% 4% 3% 3% 1% 3%
Ciudad grande 14% 16% 3% 4% 4% 1% 2%
Ingreso del Bajo 19% 13% 16% 5% 4% 3% 1% 4%
hogar Medio 25% 13% 12% 4% 4% 3% 2% 2%
Alto 28% 16% 9% 3% 2% 3% 1% 2%
Bas?: 20, 507 online adults asross 28 countries Nivel Bajo 27% 14% 12% 4% 3% 1% 1% 4%
oo e e oy o raatee oAtV Medio 24% 14% 13% 3% 3% 3% 1% 29%
;(:gi:ézz ttz ?:ggzgr:x:g;lsrz:uﬁ each country or market and is not A|t0 25% 15% 10% 4% 3% 4% 1% 1%
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia,
Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urbe
educated, and/or more affluent than the general population. Em p leo Em pleado _ 26% 16% 11% 5% 3% 3% 1% 204
Emp'eador/empresario 26% 25% 18% 9% 6% 5% 6% 3% 2%
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OPINIONES SOBRE EL CICLISMO

P. Indique en qué medida esta de acuerdo o en desacuerdo con las siguientes afirmaciones.

Promedio de 28 paises

El ciclismo desempefia un papel importante
en la reduccion de las emisiones de carbono

El ciclismo desempefia un papel importante
en la reduccion del transito

El ciclismo es una tendencia urbana

Los nuevos proyectos de infraestructura de
carreteras y transito en mi area deberian priorizar
las bicicletas en lugar de los automoviles

Los ciclistas en mi area con frecuencia no
respetan las reglas ni regulaciones de transito

Los ciclistas representan un peligro para los
peatones tanto como los automéviles y motos

Los ciclistas representan un peligro para los
conductores

Viajar en bicicleta de un lugar a otro en mi area
es demasiado peligroso

La infraestructura para ciclismo en mi area
es excelente

Base: 20, 507 online adults across 28 countries

% De acuerdo

68%

64%

64%

59%

55%

52%

48%

86%

80%

Mayor en:

Peru/China (94%), Turkey (92%)

Peru (94%), Brazil/China (91%)

Peru (86%), Colombia (83%), Chile (82%)

Peru (86%), Saudi Arabia/Turkey (83%)

Italy (76%), Saudi Arabia/Spain (73%)

Japan (82%), Australia/Germany/Italy (70%)

Japan (82%), South Korea (69%), Australia/ltaly (68%)
Chile/Colombia (70%), Mexico/Peru (68%)

Netherlands (81%), China (74%), Saudi Arabia (73%)

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Menor en:

Germany (77%)
USA (62%)
Hungary (41%)
Canada (41%)
South Africa (43%)
Brazil (42%)

Brazil (36%)
Netherlands (14%)

Japan (28%)



"EL CICLISMO DESEMPENA UN PAPEL IMPORTANTE EN LA
REDUCCION DE LAS EMISIONES DE CARBONO”

Global Country Average 86%
China 94%
Peru 94%
Turkey 92%
Malaysia 91%
Mexico 91%
Brazil 91%
Chile 90%

India I 0%
Colombia T 89%
Poland I 8%
Netherlands I 89%
South Korea I 88%
South Africa I 88%
Argentina IEE— 8%
ltaly I 8%
Saudi Arabia I 87%
Hungary Eee 86%
Spain I 85%
Belgium N 85%
Japan I 84%
Sweden I 84%
France I 3%
Australia I 80%
Canada I 79%
Great Britain . 78%
Norway e 78%
United States " 78%
Germany I 7%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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% De acuerdo

Global Country Average [N 86%

) Masculino NG 35%
Género
Femenino NG 33%

Baio 35 e 86%
Edad 35249 N 87%
50274 T 86%

Rural e 82%
- i fa .
Habitat Cl'udad pequ'ena 84%
Ciudad mediana NN 87%
Suburbios de una ciudad grande I 85%
Ciudad grande I 90%

Ingreso del hogar Bajo 83%
Medio 86%
Alto 88%
Bajo
Nivel educativo 10 I 53%
Medio 86%
Alto 88%
Empleo
Empleado 87%
86%

Empleador/empresario



“EL CICLISMO DESEMPENA UN PAPEL IMPORTANTE EN LA

REDUCCION DEL TRANSITO”

Global Country Average
Peru

Brazil

China
Mexico
Turkey

India
Colombia
Chile
Argentina
Italy
Malaysia
Saudi Arabia
Netherlands
South Africa
Poland
Sweden
Hungary
Belgium
Norway
Germany
Spain
France
Japan
South Korea
Australia
Great Britain
Canada
United States

80%

94%
91%
91%
90%
90%
88%
88%
e 88%
" 7%
T 85%
A 85%
T 85%
A 3%
I 82%
T 80%
I 78%
A 78%
T 75%
T 75%
T 75%
T 73%
I 73%
T 73%
T 72%
——— 68%
e 66%
I 63%
T 2%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

% De acuerdo

Género Masculino

Femenino

Baio 35
35a49
50a74

Edad

Rural
Ciudad pequefa
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Ingreso del hogar Bajo
Medio

Alto
. . Bajo
Nivel educativo
Medio
Alto

Empleo
Empleado

Empleador/empresario

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Global Country Average NG 830%

I 79%
I 31%

" 80%

e e2%

I 7e%

P 74%

I 77%
— 1%
I——— 7%

A 4%

78%
80%

82%

. 75%

I 1%

I 32%

81%

O 83%



"EL CICLISMO ES UNA TENDENCIA URBANA"

Global Country Average 68% % De acuerdo Global Country Average
Peru 86% i J

Colombia 83% .
Chile 82% Género Masculino
France 79% Femenino

Brazil I 78%

Argentina I 7% Baio 35
Netherlands I 77% Edad 35 a 49

Mexico " 75%

China I 74% S0a74
India I 74%

Belgium I 74% Rural
Turkey N 73% Habitat Ciudad pequefia
Spain I 72% Ciudad mediana

Australia I 70% Suburbios de una ciudad grande
Canada I 70% Ciudad grande

South Africa I 67%

Malaysia I 66% Ingreso del hogar Bajo
Poland I 62% Medio
Norway I 62% Alto

Germany I 62%

United States [ 62% .

Sweden I (1% Nivel educativo Bajo

Great Britain I 60% Medio
Saudi Arabia I 59% Alto
Italy I 57%
South Korea I 56% Empleo
Japan I 47% Empleado
Hungary IS 41% Empleador/empresario

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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A 68%

I 68%
I 68%

e 66%
I 68%
I 1%

I 63%
I——— 63%
I 68%
I 69%
I 73%

66%
69%
69%

I 63%
I 69%
I 70%

69%
L 14%



“‘LOS NUEVOS PROYECTOS DE INFRAESTRUCTURA DE CARRETERAS
Y TRANSITO EN MI AREA DEBERIAN PRIORIZAR LAS BICICLETAS EN
LUGAR DE LOS AUTOMOVILES”

Global Country Average 64% % De acuerdo  gopal country Average I 1
Peru 86% °
Turkey 83%
Saudi Arabia 83% cener Masculino I 6%
India 82% Femenino N 5%
Mexico 82%
Chile 79% 0 3c I 68%
colombre 78% Edad 202 I o
Brazil I 74% 35a49 0

China GG 73% 50 a 74 T 59%

Argentina I 72%

Italy I 71% Rural I 55%
South Africa I 70% . Ciudad pequeiia T 61%
Poland I 69% Habitat . _ .
Ciudad mediana N 64%

Malaysia I 68%
Netherlands I 66%
Hungary I 63%
Spain I 61%

Suburbios de una ciudad grande I 60%
Ciudad grande I—_— 2%

France I 579% Ingreso del hogar Bajo 63%
Sweden I 54% Medio 65%
South Korea I 54% Alto 66%
Germany I 53%
Belgium I 50% i
Norway I 50% Nivel educativo PO N 55
Great Britain I 48% Medio NG 64%
Japan I 45% Ao NG 67%
Australia I 45%
i I 449 Empleo
Unltedcz':;tj: 4:{1)26 P Empleado 66%
I 71%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Empleador/empresario



“LOS CICLISTAS EN MI AREA CON FRECUENCIA NO
RESPETAN LAS REGLAS NI REGULACIONES DE TRANSITO”

Global Country Average
Italy

Saudi Arabia
Spain
France
Argentina
Belgium
Mexico
Netherlands
Colombia
Peru

Great Britain
Chile
Germany
Hungary
India
Canada
Australia
Sweden
South Korea
Japan
Poland
Brazil
Malaysia
Turkey
Norway
United States
China

South Africa

64%

76%
73%
73%
71%
70%
70%
70%
A 70%
A 69%
T 68%
T 68%
I 68%
T 67%
T 65%
T 65%
T 65%
T 65%
T 65%
T 63%
T 63%
A 63%
T 59%
I 57%
I 57%
I 50%
A 49%
I 48%
I 43%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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% De acuerdo

Global Country Average

p Masculino
Género

Femenino

Baio 35
35a49
50a74

Edad

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Ingreso del hogar Bajo
Medio

Alto
. . Bajo
Nivel educativo
Medio
Alto

Empleo
Empleado

Empleador/empresario

A 64%

I 66%
I 62%

I 60%
I 4%
I e8%

GRS
I 4%
I 64%
I 63%
I 66%

63%
64%
64%

I 61%
I 6%
I 63%

66%
S 66%



"LOS CICLISTAS REPRESENTAN TANTO PELIGRO PARA LOS
PEATONES COMO LOS AUTOMOVILES O MOTOCICLETAS”

o 0
59% ¥ De acuerdo Global Country Average I 59%

Global Country Average

Japan 82%

Germany 70%

Australia 70% Género Masculino NN 53%
Italy 70% Femenino NN 0%

South Korea 68%

Great Britain 67% Baio 35 N 54%
France I 65% Edad e 59
Spain I 65% 35a49 J

Belgium I 64% 50274 I 65%
Canada I 63%

Poland I 62% Rural I 61%

. . 0 . i g

SaUdls@;adbel: e ;1 (yf Habitat Cl.udad pequefia ] 600%

India I 55% . Ciudad mediana I -
Malaysia I 55% Suburbios de una ciudad grande I  60%
Hungary I 57% Ciudad grande NI 58%

Chile I 56%

Argentina IS 56% Ingreso del hogar Bajo 60%

Netherlands I 559% Medio 59%

Colombia I 55% Alto 58%
Norway I 55%

South Africa I 55% Bajo

United States I 549 Nivel educativo I, 62%
Mexico I 49% Medio [NNEGGEE 50%

Peru I 47% Ao NG 53%
Turkey I 46%
China I 459 Empleo

Ina 45% P Emp'eado 60%

Brazil FE—— 42%
Empleador/empresario 60%

Base: 20, 507 online adults across 28 countries

The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population. M
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“LOS CICLISTAS REPRESENTAN UN PELIGRO PARA LOS
CONDUCTORES”

Global Country Average
Japan
South Korea
Italy
Australia
Spain

Great Britain
Malaysia
Saudi Arabia
France
Canada
Sweden

Norway I 56%
I 56%
I 55%

Germany
Belgium
Poland

India
Hungary
China
United States
Chile
Argentina
Netherlands
Turkey
Colombia
Mexico
South Africa
Peru

Brazil

55%

69%
68%
68%

65%
63%

T 62%
T 62%
T 62%
T 60%
T 57%

T 54%
I 52%
I 52%
T 51%
T 50%
T 50%
e 50%
. 48%
— 46%
—— 26%
I 22%
—— 39%
I 38%
I 36%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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82%

% De acuerdo

Global Country Average

. Masculino
Género

Femenino

Baio 35
35a49
50a74

Edad

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Ingreso del hogar Bajo
Medio

Alto
. . Bajo
Nivel educativo
Medio
Alto

Empleo
Empleado

Empleador/empresario

— 55%

I 54%
I 56%

I 5%
P s5%
I 0%

I—— 55%
—— 56%
I 54%
I——— 56%
I——— 5%

58%
54%
54%

I 55%
I 54%
I 56%

55%
56%



“VIAJAR EN BICICLETA DE UN LUGAR A OTRO EN MI AREA

ES DEMASIADO PELIGROSO”

Global Country Average 52% % De acuerdo Global Country Average

Chile 70% i J

Colombia 70% .
Mexico 68% Género Masculino
Peru 68% Femenino
Malaysia 65%
Argentina 64% Baio 35
Saudi Arabia 64% Edad

35a49

[taly T 629
a 62% 50 a 74

Brazil I 62%
France I 61%
Turkey I 61%
Spain I 60%
Great Britain . 57%
India I——— 55%
South Korea I—— 53%
South Africa I 53%

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

United States
Belgium
Australia
Canada
Germany
Hungary
Japan
China
Poland
Norway
Sweden
Netherlands

I 1%
I 51%
T 51%
T 48%

——— 42%
I 1%
——— 37%
——— 34%
—— 32%
——— 32%
I 31%
P 14%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Ingreso del hogar Bajo
Medio

Alto
. . Bajo
Nivel educativo
Medio
Alto

Empleo
Empleado

Empleador/empresario

— 52%

I 51%
I 53%

I 5%
I——— 54%
I——— 52%

P——— 4%
I 7%
I 48%
I—— 53%
A—— 5%

53%
52%
52%

I 49%
I 53%
. 53%

54%
O 5T%



“LA INFRAESTRUCTURA PARA CICLISMO EN MI AREA ES

EXCELENTE”

Global Country Average 48% % De acuerdo Global Country Average
Netherlands 81%
China 74% .
Saudi Arabia 67% Género Masculino
India T 64% Femenino
Sweden I 63%
Poland I 53% Baio 35
South Korea NI 50% Edad 35 a 49
Malaysia [ 50%
Hungary I 49% s0ara
Mexico I 48%
Argentina I 45% Rural
Germany I 48% Habitat  Cludad pequefa
Norway I 47% Ciudad mediana
Australia I 47% Suburbios de una ciudad grande
Spain T 46% Ciudad grande
United States I 45%
Canada Y 45% Ingreso del hogar Bajo
South Africa I 44% Medio
ltaly I 43%
France I 43% Alto
Peru I 43% )
Colombia G 429 Nivel educativo Bajo
Brazil I 40% Medio
Turkey I 40% Alto
Chile I 39%
Great Britain [ 37% Empleo
Belgium I 339% Empleado
Japan N 28% Empleador/empresario

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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A—— 48%

I 50%
. 47%

I—— 53%
I—— 47%
P——— 4%

I 3%
I 45%
I—— 4%
P——— 47%
A—— 5%

48%
47%
51%

I 47%
I 4 7%
I 51%

50%

60%



FAVORABILIDAD POR MODOS DE TRANSPORTE

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Promedio de 28 paises % Favorable Mayor en:
Bicicletas 82% Poland (93%), China/India (91%)
Automdviles 74% Saudi Arabia (92%), Malaysia (87%), USA (86%)

India (84%), Saudi Arabia (82), Malaysia/Turkey

Bicicletas eléctricas 73% (81%)
Motocicletas _ 59% India (85%), Malaysia (79%), Saudi Arabia (77%)
Scooters 53% India (79%), Malaysia (73%), Saudi Arabia (72%)
Camiones 43% USA (70%), Saudi Arabia (61%), Mexico (60%)

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.

28 — © Ipsos | Cycling Across the World | May 2022 | Global Version | Public

Menor en:

Great Britain (64%)

Hungary (51%)

Great Britain (57%)

South Korea (23%)

Japan (17%)

Turkey (24%)




FAVORABILIDAD HACIA LA BICICLETA

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Global Country Average 82% % Favorable _ e
Poland 93% Global Country Average 82%
China 91% ]
india 91% Cénero Masculino G 529
Peru 90% Femenino NG 32%
Netherlands 89%
Turkey 89% Baio 35 I 83%
Saudi Arabia I 88% Edad
Norway I 37% 35249 — 3%
Chile I 57% 50a74 IE———— 80%
Mexico I 87%
Colombia I 85% Rural e 80%
Sweden I 85% . Ciudad pequefia I 31%
Argentin.a T 85% Habitat Ciudad mediana I 32%
Bra.le _ 84% Suburbios de una ciudad grande _ 81%
South Africa I 84%
Malaysia I 84% Ciudad grande  INEI——85%
South Korea I 83% _
ltaly I 819% Ingreso del hogar Bajo 29%
Germany I 31% Medio 82%
Belgium I 80% Alto 85%
France I 78%
Canada I 78% Bajo
United States I 76% Nivel educativo I 78%
Spain I 7% N ——
Hungary I 74% Ato NI 54%
Australia I 63% |
Japan I 66% Empleo
Great Britain I 64% Empleado 82%
Empleador/empresario T 84%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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FAVORABILIDAD HACIA LOS AUTOMOVILES

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Global Country Average 74% % Favorable T T mr

Saudi Arabia 92% Global Country Average 74%
Malaysia 87%

United States 86% Género Masculino NG 74%
Australia 85% Femenino N 74%
Canada 84%

South Africa I - 83% Baio 35 NI 76%
Poland I §1% Edad 35 040 I 73%

India I 1% a49 6

South Korea I 79% 50a74 I 3%

Norway I 79%
China I 77% Rural e 78%
i 769 _ i na T
B;Z:J' 775%’ Habitat Cl.udad pequefia 73;%
Germany I 737% . Ciudad mediana - I

Great Britain I 73% Suburbios de una ciudad grande I 76%
France I 71% Ciudad grande EI—— 72%
Colombia T 70%

Japan I 69% Ingreso del hogar Bajo 72%
Sweden I 68% Medio 75%
Netherlands I 68% Alto 75%
[taly T 68%
Argentina I 68% Bajo
Mexico I 68% Nivel educativo I 75%
Spain I 67% Medio NG 74%
Chile I 66% Ao I o
Belgium I 64%
Turkey I 63% Empleo Empleado 74%

Hungary I 51% 0
Empleador/empresario T 78%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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FAVORABILIDAD HACIA LAS BICICLETAS ELECTRICAS

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Global Country Average
India

Saudi Arabia
Malaysia
Turkey

Chile

Poland

Peru
Colombia
China

Brazil

Italy

South Korea
Norway
Sweden
Argentina
Canada
France
Mexico
Spain

South Africa
United States
Germany
Netherlands
Belgium
Japan
Hungary
Australia
Great Britain

73%

81%
81%
79%
T 79%
A 78%
e 78%
e 77%
T 77%
T 77%
T 77%
I 76%
T 75%
I 75%
I 73%
I 713%
e 711%
T 71%
I 70%
e 67%
e 67%
T 66%
—— 64%
I 64%
e 63%
I 1%
I 57%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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% Favorable
84%
82%

Global Country Average

., Masculino
Género

Femenino

Baio 35
35a49
50a74

Edad

Rural
Ciudad pequefia
Ciudad mediana
Suburbios de una ciudad grande

Habitat

Ciudad grande

Ingreso del hogar Bajo
Medio

Alto
. . Bajo
Nivel educativo
Medio
Alto

Empleo
Empleado

Empleador/empresario

I 73%

I 73%
I 73%

I 75%
—— 73%
I 70%

——— 2%
I 71%
——— 2%
——— 1%
——— 77%

70%
73%
75%

I 70%
I 72%
I 76%

74%

S TT%



FAVORABILIDAD HACIA LAS MOTOCICLETAS

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Global Country Average 59% % Favorable I 5o
india 85% Global Country Average 59%
Malaysia 79% _
Saudi Arabia 77% Género Masculino NG 60%
Poland 70% Femenino NN 579
South Africa 68%
United States I 66% Baio 35 NN 64%
Brazil I 66% Edad R ———
Canada I 65% a °
Peru I 65% 50274 I 53%
Mexico I 65%
Australia I 64% Rural I 62%
T 639 _ - na s
Norl‘::‘li 60(‘3’2 % Habitat Clludad pequefia 509%
Chile I (0% . Ciudad mediana - I -
Spain I 0% Suburbios de una ciudad grande I  59%
Turkey I 59% Ciudad grande I 58%
Colombia T 58%

China I 57% Ingreso del hogar Bajo 60%
Argentina I 559% Medio 60%
Sweden I 52% Alto 58%

France I 52%
Hungary I 5 1% Bajo
Germany I 49% Nivel educativo I 1%
Great Britain I 48% Medio NG 60%
Belgium I 44% Ao NG 55%
Netherlands I 40%
Japan IS 39% Empleo Empleado 59%

South Korea [N 23%
Empleador/empresario T 66%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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FAVORABILIDAD HACIA LOS SCOOTERS

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

Global Country Average 53% % Favorable lobal
A 9
India 9% Global Country Average NG 53%
Malaysia 73% i
Saudi Arabia 72% Género Masculino NG 54%
Peru 71% Femenino NN 2%
Chile 71%
Poland I 71% ; T 1%
Colombia G 70% Edad S N
Mexico I 64% a : 6
Turkey I 63% 50 a 74 I 42%
Argentina I 62%
South Africa I 59% Rural e 49%
Brazil I 57% ; fa I 509
Hungary 56cy0 Habitat Cl.udad Dequ.ena 50%
Germany _53cy ° Ciudad mediana NGNS 51%
] A . .
. T
United States GG 53% Suburbios de una ciudad grande >1%
Netherlands DG 52% Ciudad grande I 57%
Canada I 50%
Australia I 47% Ingreso del hogar Bajo 52%
China I 6% Medio 539
Norway I 43% Alto 56%
Sweden I 40%
ltaly I 39% ;
Bajo
Spain I 37% Nivel educativo 0 I 5%
France IIIIIN 36% Medio NG /%
Belgium I 34% Alto NG 53%
South Korea N 33%
- o Empleo
Great Britain N 31% P Empleado 55%

Japan I 17% 0
Empleador/empresario | 64%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.
The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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FAVORABILIDAD HACIA LOS CAMIONES

P. En términos generales, ¢tiene una opinion favorable o desfavorable sobre la forma en que se utilizan los siguientes métodos de transporte en su comunidad?

0,
43% %0 Favorable Global Country Average GG /3%

70%

Global Country Average
United States

Saudi Arabia 61% '
Mexico 60% Género Masculino  INEGEG— 45%
Canada 54% Femenino NGNS 2 1%

India I 53%

Sweden I 52% Baio 35 NI 47%
Australia I 51% Edad 35 249 I 42%
Norway _ 51% _ o

South Africa NG 9% S0a74 38%

Brazil I 46%

Spain I 46% Rural [ 47%
Malaysia I 45% Habitat  Cludad pequefia . 45%
Colombia I 42% Ciudad mediana NN 43%

Great Britain I 40% Suburbios de una ciudad grande T 42%

Peru I 38% Ciudad grande " 40%

South Korea I 38%

Poland N 37% Ingreso del hogar Bajo 6%

Japan I 36% Medio 46%
Germany IS 36% °

Alto 399%

Netherlands I 36%
Argentina I 35% .
B0 e /7%

Belgium I 35% Nivel educativo
ltaly I 34% Medio NG £4%
France INIm—— 34% Ao NG 9%
Chile I 34%
Hungary I 30% Empleo
gary ° P Empleado 43%

China N 28%
Turkey I 24% Empleador/empresario T 49%

Base: 20, 507 online adults across 28 countries
The “Global Country Average” reflects the average result for all the countries and markets where the survey was conducted. It has not been adjusted to the population size of each country or market and is not intended to suggest a total result.

The samples in Brazil, Chile, China (mainland), Colombia, India, Malaysia, Mexico, Peru, Saudi Arabia, South Africa, and Turkey are more urban, more educated, and/or more affluent than the general population.
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Metodologia

Estos son los hallazgos de una encuesta de Ipsos en 28 paises realizada
del 25 de marzo al 8 de abril de 2022, entre 20,057 adultos de 16 a 99 afos
en Noruega, 18 a 74 en los Estados Unidos, Canada, Malasia, Sudéfrica'y
Turquia, y 16 -74 en otros 22 paises, a través de la plataforma de
encuestas en linea Global Advisor de Ipsos.

La muestra de cada pais consta de ca. 1.000 personas en Argentina,
Australia, Brasil, Canada, China (continental), Francia, Alemania, Gran
Bretafia, Italia, Japon, Espafia y los Estados Unidos, y ca. 500 personas en
Bélgica, Chile, Colombia, Hungria, India, Malasia, México, Noruega, Paises
Bajos, Peru, Polonia, Arabia Saudita, Sudéfrica, Corea del Sur, Suecia'y
Turquia.

Las muestras de Argentina, Australia, Bélgica, Canad4, Francia, Alemania,
Gran Bretafa, Hungria, Italia, Japon, Paises Bajos, Noruega, Polonia,
Corea del Sur, Espafia, Suecia y Estados Unidos pueden tomarse como
representativas de estos paises. ' Poblacién general adulta menor de 75
afos.

Las muestras en Brasil, Chile, China (continental), Colombia, India, Malasia,
México, Perul, Arabia Saudita, Sudafrica y Turquia son mas urbanas, mas
educadas y/o mas acomodadas que la poblacién general. Los resultados de
la encuesta para estos mercados deben verse como un reflejo de las
opiniones del segmento mas "conectado" de su poblacion.
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Los datos se ponderan para que la composicion de la muestra de cada mercado
refleje mejor el perfil demografico de la poblacion adulta segun los datos del censo
mMas reciente.

El Promedio Global refleja el resultado promedio de todos los paises y mercados
donde se realiz6 la encuesta ese afio. No se ha ajustado al tamafio de la poblacién
de cada pais 0 mercado y no pretende sugerir un resultado total.

Cuando los resultados no suman 100 o la "diferencia” parece ser +/- 1 mas/menos
gue el real, esto puede deberse al redondeo, a las respuestas multiples o a la
exclusion de las respuestas que no sabe o no declaradas.

La precision de las encuestas en linea de Ipsos se calcula utilizando un intervalo
de credibilidad con una encuesta de 1000 con una precision de +/- 3,5 puntos
porcentuales y de 500 con una precision de +/- 4,8 puntos porcentuales. Para
obtener mas informacion sobre el uso de los intervalos de credibilidad de Ipsos,
visite el sitio web de Ipsos.

La publicacion de estos hallazgos cumple con las normas y reglamentos locales.




SOBRE IPSOS

Ipsos es la tercera mayor empresa de investigacion de
mercado del mundo, presente en 90 mercados y empleando a
mas de 18.000 personas.

Nuestros profesionales de la investigacion, analistas y
cientificos han desarrollado capacidades multiespecialistas
Gnicas que brindan informacion valiosa sobre las acciones,
opiniones y motivaciones de los ciudadanos, consumidores,
pacientes, clientes o empleados. Nuestras 75 soluciones
comerciales se basan en datos primarios provenientes de
nuestras encuestas, monitoreo de redes sociales y técnicas
cualitativas o de observacion.

“Game Changers”, nuestro eslogan, resume nuestra ambicion
de ayudar a nuestros 5000 clientes a navegar mas facilmente
en nuestro mundo en profundo cambio.

Fundada en Francia en 1975, Ipsos cotiza en Euronext Paris
desde el 1 de julio de 1999. La empresa forma parte de los
indices SBF 120 y Mid-60 y es elegible para el Servicio de
Liquidacion Diferida (SRD).

Cddigo ISIN FR0O000073298, Reuters ISOS.PA, Bloomberg
IPS:FP

WWW.IpsSos.com
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GAME CHANGERS

En nuestro mundo de cambios rapidos, la necesidad de
informacion confiable para tomar decisiones seguras nunca ha
sido tan grande.

En Ipsos creemos que nuestros clientes necesitan mas que un
proveedor de datos, necesitan un socio que pueda producir
informacion precisa y relevante y convertirla en verdad
procesable.

Esta es la razon por la cual nuestros expertos
apasionadamente curiosos no solo brindan la medicién mas
precisa, sino que también la moldean para proporcionar una
verdadera comprension de la sociedad, los mercados y las
personas.

Para ello utilizamos lo mejor de la ciencia, la tecnologia y los
conocimientos técnicos y aplicamos los principios de
seguridad, simplicidad, velocidad y sustancia a todo lo que
hacemos.

Para que nuestros clientes puedan actuar mas rapido, mas
inteligente y mas audaz.

En dltima instancia, el éxito se reduce a una simple verdad:
Actlas mejor cuando estas seguro.




PARA MAS INFORMACION

Carolina Suez
Directora de Comunicaciones
Carolina.suez@ipsos.com
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Pablo Alvarado
Director de Estudios Publicos
Pablo.alvarado@ipsos.com




